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£33M
GROSS

£17,500 
YIELD

CPM:  £87

£3M
GROSS

VOGUE
CPM: 
£50
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TOTAL DISPLAY ADVERTISING GROSS REVENUE FOR 
SINCE 2003 (excluding Classified)

+33%
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Big spenders believe in 
brand advertising...







THE MONEY IS 
STILL IN PRINT

Why
...

★Glamour
★Elegance
★History
★Production values
★The ultimate showcase

but you have to keep on proving this...



KNOWLEDGE 
DRIVES REVENUE
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Part one...



1 LVMH GROUP 214

2 L'OREAL GROUP 129

3 CHANEL GROUP 106

4 KERING GROUP 97

5 ESTEE LAUDER GROUP 69

6 PROCTER & GAMBLE GROUP 68

7 COTY/LABELUX GROUP 54

8 PRADA SPA 47

9 H&M GROUP 43

10 RICHEMONT GROUP 34

2013 TOP ADVERTISERS BY GROUP
MAGAZINE (ranked on page volume)

1 RICHEMONT GROUP

2 GUCCI GROUP

3 LVMH GROUP

4 ROLEX GROUP

5 CHANEL GROUP

6 TIFFANY & CO

7 BURBERRY GROUP

8 PRADA GROUP

9 H&M PARENT GROUP

10 AUSTRALIAN WOOL

WEBSITE

KNOWING WHO YOUR TOP ADVERTISERS ARE...



1 CHANEL 106

2 CHRISTIAN DIOR 76

3 H&M 43

4 LOUIS VUITTON 42

5 GUCCI 34

6 RALPH LAUREN 33

7 KURT GEIGER 33

8 GIORGIO ARMANI 28

9 DOLCE & GABBANA 26

10 ESTEE LAUDER 22

2013 TOP ADVERTISERS BY BRAND
MAGAZINE (ranked on page volume)

1 CHLOE

2 ROLEX

3 NET-A-PORTER

4 CHANEL

5 TIFFANY

6 BURBERRY

7 PRADA SPA

8 HENNES

9 CARTIER

10 AUSTRALIAN WOOLMARK

WEBSITE

KNOWING WHO YOUR TOP ADVERTISERS ARE...



Benchmarking competitors







KNOWLEDGE 
DRIVES REVENUE
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Part two...



TWO DECADES OF INVESTMENT AND INSIGHT...



Print Magazines

Digital editions of magazines

Magazine websites
60%

62%

91%

71%

71%

93%

Multi-platform magazine content is highly engaging - showing increases on 2011.

Q: When you encounter advertising on each of the following sources, to what extent do you pay attention to this advertising? 
(Always pay attention/sometimes pay attention) Base: Use each platform monthly/ expressed opinion.

2013 2011

e.g. iPad, Zinio (monthly readers)

96% read 
print 

magazines 
every month

46% read 
digital 

magazines 
every month 

70% visit 
magazine 

websites every 
month

(monthly readers)

(monthly users)

Source: The Vogue Business Report 2013 (conducted by YouGov - fieldwork took place March/April 2013, sample: 2,328)

 PLATFORM AND AD ENGAGEMENT



Q: Which, if any, of the following factors influences you when buying a luxury fashion brand? 

FASHION TOTAL 
SAMPLE %

VOGUE PRINT 
INDEX

VOGUE.
CO.UK INDEX

TATLER PRINT
INDEX

VANITY FAIR 
PRINT INDEX

Reading about it in a glossy magazine 57% 116 111 117 98

Seen it advertised in upmarket/glossy fashion 
magazines 50% 124 123 124 106

Reading about it in a newspaper 36% 112 109 125 116

I have seen it advertised in weekend 
supplements 36% 112 115 131 119

I have seen it widely advertised 30% 114 124 119 120

I have seen it advertised online 26% 123 143 119 118

I have seen it advertised on TV 24% 99 120 95 109

Reading about it on a social media site 22% 126 160 107 124

I have seen it advertised on Outdoor posters 21% 120 132 107 98

Source: The Vogue Business Report 2013 (conducted by YouGov - fieldwork took place March/April 2013, sample: 2,328)

 LUXURY FASHION: MEDIA INFLUENCES



Q: Which, if any, of the following factors influences you when buying a luxury fashion brand?  
Source: The Vogue Business Report 2013 (conducted by YouGov - fieldwork took place March/April 2013, sample: 2,328)

Influenced by any media...

TOTAL 
SAMPLE:

76%
VOGUE PRINT 

READERS:

84%
VOGUE.CO.UK 

USERS:

85%
TATLER PRINT 

READERS:

81%
VANITY FAIR 

PRINT READERS:

81%

 LUXURY FASHION: MEDIA INFLUENCES



Q: Which, if any, of the following factors influences you when buying a luxury fashion brand?  
Source: The Vogue Business Report 2013 (conducted by YouGov - fieldwork took place March/April 2013, sample: 2,328)

Influenced by any advertising...

TOTAL 
SAMPLE:

67%
VOGUE PRINT 

READERS:

77%
VOGUE.CO.UK 

USERS:

79%
TATLER PRINT 

READERS:

73%
VANITY FAIR  

PRINT READERS:

72%

 LUXURY FASHION: ADVERTISING INFLUENCES



Total
Sample Vogue Tatler Harper’s 

Bazaar Vanity Fair Elle Marie Claire InStyle Grazia

Own designer 
fashion 78% 92% 93% 93% 87% 85% 73% 80% 76%

Own premium 
beauty 88% 93% 94% 96% 91% 92% 87% 90% 90%

Own premium 
make-up 84% 90% 92% 92% 88% 90% 83% 87% 88%

Own premium 
skincare 63% 70% 72% 75% 69% 69% 65% 71% 65%

Quality monthly glossies deliver a high value on-target audience....

Source: The Vogue Business Report 2013 (conducted by YouGov - fieldwork took place March/April 2013, sample: 2,328)

PRINT  THE POWER OF GLOSSIES



Total
Sample

Vogue.
co.uk

Harpersbazaar.
co.uk

Vanityfair.
co.uk

ElleUK.
com

Marieclaire. 
co.uk

Instyle.
co.uk

Graziadaily.
co.uk

Own designer 
fashion 78% 89% 92% 89% 85% 81% 84% 86%

Own premium 
beauty 88% 92% 91% 89% 90% 89% 90% 90%

Own premium 
make-up 84% 87% 84% 82% 86% 83% 84% 84%

Own premium 
skincare 63% 70% 72% 71% 70% 68% 70% 70%

Quality magazine websites deliver a high value on-target audience....

Source: The Vogue Business Report 2013 (conducted by YouGov - fieldwork took place March/April 2013, sample: 2,328)

WEBSITES  THE POWER OF MAGAZINE WEBSITES



Brand affinity increases with 
touchpoints...

“I TRUST ITS RECOMMENDATIONS”

1 platform

72%

2 platforms

74%

+



“I’M INFLUENCED BY FASHION & BEAUTY ADS”

1 platform

75%

2 platforms

79%

+

Brand affinity increases with 
touchpoints...



Digital / online

Print

Other

Q: Where do you find news about the following things? (Tick all that apply in each column)
Source: The Vogue Business Report 2013 (conducted by YouGov - fieldwork took place March/April 2013, sample: 2,328)

Monthlies (print)

Weeklies (print)

Supplements

Friends/Family

Email newsletters

Monthly mag websites

Newspapers

TV

Blogs

Social media

Monthly digital magazines

Internet news sites

Weekly mag websites

Weekly digital magazines

Phone apps

Radio 7%

11%

15%

19%

19%

19%

23%

25%

29%

27%

30%

32%

41%

38%

42%

71%

8%

11%

14%

20%

20%

20%

23%

24%

24%

26%

30%

30%

32%

37%

41%

73%

Fashion
Beauty

Print dominates 
as the place to find 
fashion & beauty 

news

 FASHION & BEAUTY NEWS



This magazine is the first place to find new fashion trends

Vogue

Elle

Grazia

InStyle

Harper’s Bazaar

Marie Claire

Tatler

Vanity Fair 11%

22%

26%

27%

30%

38%

40%

74%

Q: With which of the following magazines do you associate each of these statements and descriptions? Base: Readers of each title

 VOGUE BRAND POWER

Source: The Vogue Business Report 2013 (conducted by YouGov - fieldwork took place March/April 2013, sample: 2,328)

“[Vogue] has a 
lot of authority on 
fashion. You know 
what it’s saying is 
researched and 
trend-setting”



This magazine features the top fashion advertisers

Vogue

Harper’s Bazaar

Tatler

Elle

Vanity Fair

Marie Claire

InStyle

Grazia 28%

33%

40%

41%

52%

52%

58%

83%

Q: With which of the following magazines do you associate each of these statements and descriptions? Base: Readers of each title

 VOGUE BRAND POWER

Source: The Vogue Business Report 2013 (conducted by YouGov - fieldwork took place March/April 2013, sample: 2,328)

“I associate 
luxury brands with 

advertising in 
[Vogue]”



Vogue retains its position as ‘The Fashion Bible’

Vogue

Grazia

Elle

Marie Claire

InStyle

Harper’s Bazaar

Tatler

Vanity Fair 2%

2%

3%

4%

5%

5%

6%

62%

Q: With which ONE of the following magazines do you associate each of these statements and descriptions? Base: Total Sample 

 VOGUE BRAND POWER

Source: The Vogue Business Report 2013 (conducted by YouGov - fieldwork took place March/April 2013, sample: 2,328)

“[Vogue is] 
definitely the most 

glamorous, famous, 
beautiful of all 

magazines”



THE POWER OF 
CONTENT
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THE POWER OF 
CONTENT











THE POWER OF 
CONTENT













THE POWER OF 
CONTENT

















MAKING MONEY 
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‘95 ‘10‘06‘05‘96 ‘97 ‘98 ’99 ‘07’00 ’01 ’04

19 YEARS OF DIGITAL EXPERIENCE

’12’08 ’11



1996
(ABC Jan-Jun)

2013
(ABC Jul-Dec)

C I R C U L A T I O N

193,539
201,077

+4%
since

launch
of

Vogue.com



0

12,500,000

25,000,000

37,500,000

50,000,000

2008 2009 2010 2011 2012 2013 2014

Page impressions

vogue.co.uk

0

750,000

1,500,000

2,250,000

3,000,000

2008 2009 2010 2011 2012 2013 2014

Unique users

Source: Google Analytics



Upscale brands are 
now embracing the 

website...





Piccadilly Circus digital poster


