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NEWS & ANALYSIS

363  Showecasing the Power of Brand Vogue

Shares BY ROBIN MELLERY-PRATT 1 APRIL 2014

BOF 500"

The third Vogue Festival held over the weekend in London’s Southbank showcased
179 the power of brand Vogue, and the breadth of its ambition in fashion education.
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The Italian-born businesswoman and
ﬁ Share fashion consultant is renowned in Brazil
for developing the country’s fashion
EMAIL media.
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THE MONEY IS
STILL IN PRINT
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TOTAL DISPLAY ADVERTISING GROSS REVENUE FOR OG' I I * :
SINCE 2003 (excluding Classified)

£35M -|-33%

£33M

£31.6M

£29.9M
£27.4M

£29.4M

£23.8M . E £25.4M

£18.3M ;

£12.7M

£71M | — — — - - — - - - — -

£1.5M

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013



2,000

1,750 -

1,500

$(M)

1,000 -

750

500

TOTAL DISPLAY ADVERTISING PAGES FORVOGUE

SINCE 2003 (excluding Classified)

1,250

2003 2004 2005 2006 2007 2008 2009 2010

2011

2012

2013



Big spenders believe in
brand advertising...
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«/2y THE MONEY IS
STILL INPRINT .

[“V S A }ﬁ‘
; é i ‘. % Glamour
; " i * Elegance
‘n-_!{ | \ -‘ % History

% Production values

% The ultimate showcase

but you have to keep on proving this...
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VOGUE 2013 TOP ADVERTISERS BY GROUP

MAGAZINE (ranked on page volume) WEBSITE
1{LVMH GROUP 214 1IRICHEMONT GROUP
2|LOREAL GROUP 129 2|GUCCIGROUP
3[CHANEL GROUP 106 3[LVMH GROUP
4|KERING GROUP 97 4|ROLEX GROUP
5|ESTEE LAUDER GROUP 69 5|CHANEL GROUP
6|PROCTER & GAMBLE GROUP 68 6|TIFFANY & CO
/|{COTY/LABELUX GROUP 54 /[BURBERRY GROUP
8(PRADA SPA 47 8(PRADA GROUP
9|H&M GROUP 43 9|H&M PARENT GROUP
10[RICHEMONT GROUP 34 10{AUSTRALIAN WOOL




VOGUE 2013 TOP ADVERTISERS BY BRAND

MAGAZINE (ranked on page volume)

WEBSITE

CHLOE

ROLEX

NET-A-PORTER

CHANEL

TIFFANY

BURBERRY

PRADA SPA

HENNES

1JCHANEL 106
2|CHRISTIAN DIOR /6
3[H&M 43
4|LOUIS VUITTON 42
5|GUCCI 34
6|RALPHLAUREN 33
/|KURT GEIGER 33
8|GIORGIO ARMANI 28
9|DOLCE & GABBANA 26
10(ESTEE LAUDER 22

CARTIER

O

AUSTRALIAN WOOLMARK




Benchmarking competitors

Women'’s Fashion

----------------------------------------------------------------------------------------------

FEB 13-JAN 14 v FEB 12-JAN 13

Publication Feb 13-Jan 14 % SHARE Feb 12-Jan 13 % SHARE

Women's Fashion 7,363 7,196 167 2
Vogue 1,748 24% 1,693 24% 55 3
Elle 1,688 23% 1,648 23% 40 2
Marie Claire 1,556 21% 1,561 22% (5) (0)
Harpers Bazaar 1,298 18% 1,250 17% 48 4

Instyle 1,074 15% 1,044 15% 30 3
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Roksanda Ilincic to open London store R‘;‘l)

18 October 2013 | By Victoria Gallagher
\‘.‘O'

London-based designer Roksanda Ilincic has = s Aws
confirmed the launch of a debut flagship store.

The brand will open a shop at 9 Mount Street in London's Mayfair m m ..

early next year.The store, which has been designed in partnership
with British architect David Adjaye, is situated in a Grade 2 listed
building.

Roksanda llincic is the latest in a number of designer labels to have A
announced the opening of a store on the street in recent months. In

September Christopher Kane announced it will open a store on Mulberry
Mount Street by the end of next year and French luxury fashion drop £10

Céline London flagship unveiled

(éline is the latest luxury brand to open a flagship boutique on

Maiifair'e Mannt Street




Sumuncer
hion

Romanee reourns

Kisten & -
Dunsl

« MOTHER LOVE
. CHID STARDOM
- S THE

». SSTERHOQD

-

.
N
’
|
B




2

KNOWLEDGE
DRIVES REVENUE

Parz‘ leoo. ..



TWO DECADES OF INVESTMENT AND INSIGHT...
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PLATFORM AND AD ENGAGEMENT

Multi-platform magazine content is highly engaging - showing increases on 2011.

o -
i (o]
print Print Magazines

magazines
every month (monthly readers) 91%

digital Digital editions of magazines

magazines e.d. iPad, Zinio (monthly readers) 62%
every month

70% visit Magazine websites

magazine (monthly users) 60%
websites every
month
W 2013 2011

Q: When you encounter advertising on each of the following sources, to what extent do you pay attention to this advertising?
(Always pay attention/sometimes pay attention) Base: Use each platform monthly/ expressed opinion.
VOGLE

Source: The Vogue Business Report 2013 (conducted by YouGov - fieldwork took place March/April 2013, sample: 2,328) I ou , Y EES REPQ;‘I.’
FAO NS



LUXURY FASHION: MEDIA INFLUENCES

TOTAL VOGUE PRINT VOGUE. TATLER PRINT| VANITY FAIR

FASHION SAMPLE % INDEX CO.UK INDEX INDEX PRINT INDEX
Reading about it in a glossy magazine 57% 116 m 117 98
;eaegnaizti::;lertised in upmarket/glossy fashion 50% 124 123 124 106
Reading about it in a newspaper 36% 112 109 125 116
L::;fe:::t? advertised in weekend 36% 112 115 131 119
| have seen it widely advertised 30% 114 124 119 120
| have seen it advertised online 26% 123 143 119 118
I have seen it advertised on TV 24% 99 120 95 109
Reading about it on a social media site 22% 126 160 107 124
| have seen it advertised on Outdoor posters 21% 120 132 107 o8

Q: Which, if any, of the following factors influences you when buying a luxury fashion brand?
Source: The Vogue Business Report 2013 (conducted by YouGov - fieldwork took place March/April 2013, sample: 2,328) You %,




LUXURY FASHION: MEDIA INFLUENCES

Influenced by any media...

Q: Which, if any, of the following factors influences you when buying a luxury fashion brand? YO ;
Source: The Vogue Business Report 2013 (conducted by YouGov - fieldwork took place March/April 2013, sample: 2,328) u IS Y




LUXURY FASHION: ADVERTISING INFLUENCES

Influenced by any advertising...

Q: Which, if any, of the following factors influences you when buying a luxury fashion brand? \( )( 1
3 - % ® ".' .
Source: The Vogue Business Report 2013 (conducted by YouGov - fieldwork took place March/April 2013, sample: 2,328) I ou J Y [ERES REPQR]T




THE POWER OF GLOSSIES

Quality monthly glossies deliver a high value on-target audience....

SZ::S:e Vogue Tatler H;;Zpae;;s Vanity Fair Elle Marie Claire InStyle Grazia
g‘;"h“i:'neggner 78% 92% 93% 93% 87% 85% 73% 80% 76%
(b);ttzremi”m 88% 93% 94% 96% 91% 92% 87% 90% 90%
2‘;‘(‘6'?52”"“ 84% 90% 92% 92% 88% 90% 83% 87% 88%
Sk‘;"nncap::mi”m 63% 70% 72% 75% 69% 69% 65% 71% 65%

h | “
Y, VOGL ]
Source: The Vogue Business Report 2013 (conducted by YouGov - fieldwork took place March/April 2013, sample: 2,328) Ou [3:;‘;:1.?:{:3::,3‘.%



THE POWER OF MAGAZINE WEBSITES

Quality magazine websites deliver a high value on-target audience....

ELLEUK.CON

XA Hsh

~
.

33¢ - LER
| rw

marie claire

Look Of )
The Day 1

& lad

)& 5 4N s L MY
Total Vogue. Harpersbazaar. Vanityfair. ElleUK. Marieclaire. Instyle. Graziadaily.
Sample co.uk co.uk co.uk com co.uk co.uk co.uk
g‘;"h“i:nes'gner 78% 89% 92% 89% 85% 81% 84% 86%
(b);"g; t'zlrem'”m 88% 92% 91% 89% 90% 89% 90% 90%
g‘;"l':e'?l:zm'”m 84% 87% 84% 82% 86% 83% 84% 84%
Sk‘;"nr::ap::m'”m 63% 70% 72% 71% 70% 68% 70% 70%
VOGL L
Source: The Vogue Business Report 2013 (conducted by YouGov - fieldwork took place March/April 2013, sample: 2,328) You U\)(_;l.]é;ﬁ



Brand affinity increases with
touchpoints...

1 platform 2 platforms
\ VOGLUE

AUTUMN/WINTER 207415

Paris Fashion Week
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Brand affinity increases with
touchpoints...

1 platform 2 platforms
\ VOGLUE

AUTUMN/WINTER 207415

Paris Fashion Week
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“I'M INFLUENCED BY FASHION & BEAUTY ADS” YouGov bk



FASHION & BEAUTY NEWS

41%
42%

37%
38%

( Friends/Family ‘_ 32% 41%

Digital / online - S 30%
fil / Email newsletters £59%

Monthly mag websites _ 30%

(ot ) —_
27% Print dominates

TV 1_ 24% 9% as the place to find
T 24 fashion & beauty
Blogs 1 6

25% news

()
Social media ‘_ 235

Monthly digital magazines [— 20%
Internet news sites [—3£%
Weekly mag websites ‘— 2&3% [] Eaezfll;g/n

Weekly digital magazines [_1‘};/%/
Phone apps ‘_ 1%

1%
( Radio [ L 0%

Q: Where do you find news about the following things? (Tick all that apply in each column) You .
Source: The Vogue Business Report 2013 (conducted by YouGov - fieldwork took place March/April 2013, sample: 2,328) '




VOGUE BRAND POWER

This magazine is the tirst place to find new tashion trends

7 g

4
39 - J
TAKING | ICICI];:
f}ﬁfﬁ}{nm f’ onham
ROBE h Carter
i’ ]
W R P

Timeless original
fashion fixes |
far I/ll\. Sesem

cnd bevond

Vogue

Elle

Grazia

InStyle

Harper’s Bazaar
Marie Claire
Tatler

Vanity Fair

1%

30%

27%

26%

22%

Q: With which of the following magazines do you associate each of these statements and descriptions? Base: Readers of each title

Source: The Vogue Business Report 2013 (conducted by YouGov - fieldwork took place March/April 2013, sample: 2,328)

You

40%

38%

74%



VOGUE BRAND POWER

This magazine features the top fashion advertisers

\ ( 4 Vogue 83%
9% -~ J
TAKING iclena Harper’s Bazaar 58%
fﬁfﬁ{nm ‘ onham
IR(O) ' 0
SHOW b C.arter Tatler 52%
MY AGE: Q S .yst\'lcl'
Noclose B / SOy
Fhon fxes A “sliing Elle 52%
A g
Vanity Fair 41%
Marie Claire 40%
FACIM
THE YEAR
\ G InStyle 33%
. C;;\:{ f_:: ’.;..i"..
Grazia 28%

Q: With which of the following magazines do you associate each of these statements and descriptions? Base: Readers of each title

1 ‘
Source: The Vogue Business Report 2013 (conducted by YouGov - fieldwork took place March/April 2013, sample: 2,328) EEERE l:j-.;-"m;ﬁ



VOGUE BRAND POWER

Vogue retains its position as ‘The Fashion Bible’

4
mo\ ( - J Vogue 62%
TAKING lk‘lk‘ll;i :
Grazia 6%
DOLS AN onham
SHOW OBE Carter o
MY AGE? A sple Elle 5%
Timeless | original
o Marie Claire 5%
and bevond
InStyle 4%
Harper’s Bazaar 3%
Tatler 2%

Vanity Fair 2%

Q: With which ONE of the following magazines do you associate each of these statements and descriptions? Base: Total Sample

1 |
Yo u \ ( ) 1\ J-'A«
Source: The Vogue Business Report 2013 (conducted by YouGov - fieldwork took place March/April 2013, sample: 2,328) ' BUSIN ;ﬁ\:%
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AFTER A FOURYEAR HINTUS,

KATE MOSS RETURNS 10O TOPSHOWP,
BRINGING HER COMPELLING NIN O]
PASSELLED. BEADED, BACKLESS
SHOW-STOPPERS. HERE SHIEE STYLES

23 FREJA BEHA ERICHSEN IN THIE
Ve CLVINENTE FHPPTE CHIC,
f VIOLET HENDERSON OBSERVES.

PHO TOGRAPHS BY CRAIG McDEAN




n north l--‘.Lon, behind a
door marked “"Closed Set;
l)n N-f. l‘A"Pr'-, o al
people are watchang Danish
model Fraa Beba Erichsen
stand, very still, bencath
bright studio Rghes, She

o

wears short shorts oa her
improbably long legs, a
woven-leather waistcoat and
2 romantic pasley  blowse
with Jong, ballowing sleeves,

e .

Freja could very well have
strolled on o thes set, 21 no

[ 3

great pace, from a fostiva
Sunday morming, that heady

ome before the new davs

activitics hane fully begun
.)l‘n‘ llu‘ h..‘h'.\ {hl”l(‘l'ur
has quite worn off Even

her hair, part suspended n
2 knot on one \lc'\' ol I‘»\'r
head, scems o tedl 2 tale
ol \Jl‘.lill:ll\. dancing
and non-studo  fabrcated
excess, She glowers with
delicioudy hstless intent at
Craig McDeans waiting
kens, which buegnly snap,
snap, snaps away, for a while
prow li‘u,; ."u_‘ “!‘nl\ ’Cl]
movensent in the room
*Ooh, that's amaaazing!”

vells a hasky ..'_ul\h YOouIe,
aneustaiably from Crovdon, beeaking the
soporitic spell And all the rooen sgrees, because
if amyone knows what Aspirational Rock Chick
ks Il".l, s Kate \!vv\-, currently sting =

fromt of the monitor, smoking a agarette, when

no one clse would dare to smoke mside. \Wearning
black jeans, a black vest and black moccasins,
Kate jumps up, fag in the cormer of her mouth,
10 rearrange a rose-gold necklace o the left and

pull those shorts a listle Jower. She's the same

height as Frea's shoulder, and her golden skin
makes the other girl look as of she has boen

carved from pale cedar When Kate tumns

arounsd, and | see her face for the first time not

through the lens of a camera, all | can think

s e miach moee extreme = o0 odweencly b
ankl wade — her checkbones seem. But, nghe

now, Kate sat playing the maodel; she hastily

moves out of the spotlight and back behund the
CAMCTA o continue works T roday's fashion
editor, ber second assignment for |
oining as a contributor in October.
And yer, Kare brings more to this particular

I

story than stylu o weed in with her de ner

pic ks = studded cowboy boots from Mexicana,
ulver Jeather k REAnNgs trom Same | aurent, a
miny, slinky black leather bodsce by Jitross

’:."i) % "W J"-: K.l..l' \(l)\\ "r 'l‘{l"\l) );“\ mw
spring/summer 2014 collecnon, There 15 a
blue l'rlvngr“. leather i.». Lr" 3 wequ ned top thae
catches the light Eke a disco ball, a sleeveless
smock dress perfect for throwing over brown
-
'.in‘.w_c ,‘:.l!‘l wr 1 back on sale, but as Frep -

hardly ber murroe image = s ilustrating so well
toxlay, this is a style that s portable.

When J.'._(-"\ Kate Phelan also 'li;;-\;'avlf\
creative director and here on the shoot today
heard the model was retun ng o the }nﬂ!
stroct store after ber four-vear abwence, she sar,
T wis s ewaited as when 1 heand of the
collaboration the first time round, because the

clothes that Kate loves ~ which she wears, and

which she has designed — are mot the sort of

things that blow in and out of Fasheon. She
dedivers chothes that make you feed great,” Philip
Green i also “thedled”, And well he might be,
tor the 40-pacce collection wall soon be sold
the 40 diffesent countries in wl:u?‘.'l;-}x?r:-!- ha
A presene, “m addition 1o creat ng pop-ups n
«'A“.-H'.lx nt stores around the ;',ol\c.' he s

And t

as l||l' tea dresses of before have "1'( n ’l"" aced

s e the prce points are higher,

with nuvedo suits and lamé 1ops, Kare wanted
collection (whach wall not necessanily be

iollowed by another = and certaindy not once in
time for a'w "14) to be made up of statement
show picces. So, with her seylist friend Kaey
England (many Kates do make a2 Topshop

story), the model-designer scoured her « 1

» in the summer. Kate’s umsque brand of
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REBEL INTEGRI'Y
ANDAFEISTY
SPIRIT MUSSTITUP
ESING MORIMXCAN
O AOLDING
CHREANM S
Nuonde javket, A 228
Mioa top, VA, Both
Rate Mosa Topnliop.
Losther jacher, $4. 160,
Koborte Cavalll, Lesther
ogSinds. % 1. M Saimt
| mrvot ba Hodi Shuvane
Soode poscho. warn
wend Soxrin, AN,
Felt. av), Bach Josie
Westorn. Boots, as
hefoer Pinc damond
prendane & 3
Foown ot Tharroads, Gold
hocp pendint. 298
Lishs of London. Tasecd
nockiace. frees L2M),
Ndcline Cachouy, mt
Fromcbologie com
Roma - gedud ginned
pondint. rcam § 1. V0
Fierg Fangle, X140, Acsa




BRING THENOISE
ASFESTIVAL
SEASON BECOMES A
SIECTACLE, REPLAY
ITHESURE-FIRE
CROWD-PLEASERS
OF THEPAST <A
LAYEREDFRINGE A
PRETTYSMOCK AND
AREATNIKSHMRN
Opgpandty abois s o el
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225 Poth Kivte Mo
Topadegp, Feas, 1549
Monbomns, ol Jowle
Western. Bolr, w2 200,
Jewsbe Western. Bose-gold
breockets, from £1,.2935
each. NI Ly Gramme
Ol S ONE, Avsa Silver
bracviet, $ 200 Ha-Youn
Lo, st Joneph
COONVERLUA
RIVETEDSHORTS
SUTTWITH

A DREAMY
HANDRERCHIE
RLOUSE. IDEAL
FORFLUTTERING
BACKS TAGE

AND BEYOND

This pugde: lauther
walsacont. ¥2 80, Chiflon
top. 875, Shorts, 450

AU Rate Moo Togpnbiegp
Lanther oomwt, 31 9%,
Jitrods, Thin gobd rings.
fevea X240 cach. Sara
Lasey. Siver and godd rinds
with chain, from 179
oach. Ha-Yoou Lee.

M hmaph Nilver ring
125 Ao




B APORATES HIT PARADE

FROM A PUSSY

BOW BLOLSE favourite vintage \’u:;m, froen Brighton o lllll"|| ¢ SeUINS .'“'I \l.ill‘l\ was struck by Mosss chansena the fisst time
WHENSETOF 1 ol e thas bill. 1 o | . : : ] 18
YITHA don, to ne 1 -y I % \l I Yy me f oot L LN
\ jeans. hale oss sivh
CLUTTEROY O "t ilanon # cn . I walked vom and she was sitting
SILVER CHAINS Icw ] neh s Aabowt 1} \ A W | int et Halston
ANDAJEAN
JACKE'T BUSY he was about the detasl of the it, Converse i r scraped back
\\II‘lHLUK.’\ A ¢ boe dres priss and absodune N0 Makc-up, and she was
Viotage jose het, from | d : !
Sishlassnd it nd a black beaded evenun scklang awa) lr-u]‘\ h'l n Jove with tha
Mervantile. Lonthor v heavy ) '_‘!“l Wit WrsOnaisty
Jobet A1) Fib e ane Cra \'.ul.l. 3 N LS l (=] l\ 143 LA (3] front of the camera
A8 Senddod whorts ' L
50, Al Kate Mass ol and Kate ki ws b he SOCIMS 10 D¢ an mtoxacatr . HtradicthHhon
Togediegs RKhialimem } e 10 Jook, the shooting of { hyper self-awareness and a roeal lack
arud dhammoend prdane this part of tory 1s done by 1 whach W self-consaousness, Before each sh
O Sydiey . " . . . 1 3
Hinrrods pretty much constitutes a fashion first, Freja she works her mouth into the right shag
Boeuty acee blac K at W o rcw cat a2 » of ¢Chken and she shrugs ber W erys to Oind
peodond s the epit 1 s nddians " A the nrecise posit 1 will show !
of Sentvad chio. Tr salad an chox late paddings. Although he precise position which will show of
Revines Nail Enamel woth models have the same agent, this s the the clothes o their best. She fteeds off
0 Ko Rcast, 6,50 first time thev've met. Frop s charmed the attent { the room. She cracks
fow wamsont lntensdty ' " "
: ‘ﬁ- I:ﬁ,.:._ She w weet, It w an  absoiuic kes. When it is suggested that her hais
all pogdes, woe pleasure 1o work with her todav, Trwas al roughed up 2 bit, she shouts, “Don
Vogee Informmution ) ansd | e iked t | W sy make me do grunge. 'm 100 old for that
It will look as stupid 2 when Linda
|
oy ™ o1 ] W .t "

P vy [ UTETAS TRj hire break
la proceeding Zory In 1 1t M ! e
N marat \ heck t mtor. She nall MDD ear
1 t I vrthd aind Phela te sl what wuld
coket wes, which " INECy ake betrer U ()
bhogan 2 o H-, of gEest) y switch the background
WK o on lowur 1 to pink e sho
Neckor hlanxd, then ) ' x N mt and he wh
redocated to London NAl ) BNy ANOTHET « 1, s D
and x,.l 1} we At et or a 1 backed

home m Gloucestershire, came to a close

aly 24 hours before the shoot, Philip PEOPLE DANCE,

Crroen atte o her party Bntish | l'l ( )I'l l \\lll I

'n MAaYy OF Tay not hav omven her a

Porsche, but Matthew Freud dd wake 1

FHE KNTE NOSS
SHOWISUTTERIN

ater the Saturday mght with a2 now tattox

If Kate s fecling chansted shed so fir ELECTRIFYING. FREJA
wnn Aon of it h dox I\ ")l l' I |.( )l I I I
isionadly it nto renditions of “h AND) PROVESSION AL

My Pasty (and 1T Cey I Waane 1o)". It

only afeer 1S relreate s and gold dress, "o give it mose character
M 1 ready | wer that an She's unexpectedly ungprecious: when o

MIXIORES  TUIPENIE COITCuEies that ¢ Bnt st mast ol 11 -\l l'l " -'\- : © .l! '.t " ‘

'-.'lv.‘ hike meosdefling As » frx [ tly the intenable Prosithon her Ny } AIng rom

Case o1 MOS, SYETYONC sats andd waats the cHort, she doesnt mand that a2 bon

And then the model shouts from behand est them on can't be accommodated

2 clothing ral, “1 need some music, Let’s S ) I'm fine longe
have the Haollies.™ O PO *The Air that \the J nn l!.‘"., thi X shoot 1s
I Breathe™ very loud, and out Kate walks in very short ed, because Kat 0
him f .l IR, MEAVET Eneged | ket takc 1 { bad Ko And when
> LA tront of the ca FLY McDeaan 1 her he knows “w -'
w konme hasr (whi ! te L we walk ver ! d, with
MESTY Paul Hanlon s “1 X ' (. wn sl ha 5 Of years, ts e
wokoed urnps her legs, 1 with Laughter arm arownd m, look the AR
andd siny ' ! A Everythi on . Il ham, win |".'I-
wet Chanpges, | " Jdance, p ¢ smitle, The “You've i 2 bloody good i with
g Kate Moss show s utterly « nfving. With I ighty o
'.";.I. |' < point prode X tl r / M \f
WS nw at all. Phe recal nw she ir i
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The future’s so

BRIGHT

I'rom all-folk heroines Haim to the darkly soulful
© ¢+ Banks, California’s finest shine in the scason’s
-+ new shades. Sevled by Francesea Burns.

o a5 NNy

:
. Photographed by Theo Wenner
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The 25 year obdcharmels the speeit of Lydis Deet 2 in Reatlesice
"lHowe het!” says Basks of Tim Burtons gothi st hevome a3 the peers
workcaly roma ounger placed very lemly n the shade. "™y style s
dark ard moody bt lemining, saps the snger in a vouce that bees her
Valley C.-{@fn;r-) and proviges aserpching countar tohar husky : .
vocds Tsing s ot deeper fuan | spesk “Her look, e her sulrytorch S P
) e a { R 4 -
) -

1005, conjares another sideoi LA - alardscape of dm it bars

bt rraresn pool hals ardnighasmae deives dowr Mhcilind
Darwvses, £LO080 Yang L st Sebirbdigon. Ssaglamos, 8370, Dalew &
Cabbann. ot Semglans Hut Chobar, S 1S, Curvem Besovker S 105,
Mk Rleck Ringds, Marta Mok, Paasols Lonv snd Baagh Diaaonds
Hhair: Alex Browancll for [Hoach Leadon. Malcup. \arva & Mey.
Natlse Cliristina Avtles, Proge: Nick Faiclla, Prodoction: La La Land,

Dgiond arework; Cdoss Sendio
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ELELA

wly jarmpa 10 her own bost - whether yhe s 0n Vo with

nge Knowies or recardng her owrespermmentsl RS

sounds. Ten rot phugged intotrends.” tays tha dnger, 20

vose taste o eday oo hromste abiel civr resss she

matchets her =3t longthdroads with Satlorom, geomeing

bood e end ot rwsed yweal shety "My sbvie i rmimangd

hingon. boen blowin(zhearhodinl A thres

). ANdoder Waag realy fegl mth me”
Shlpt with smesctod sdsorts: frome S50 A vandér Wong
Tesimers, 8105 Nike. Snnghasses. 8 19 Ao Laswont by
Hall slimaspe. Earving, from L2585, Marts Tosh

g

DEAPVALLY
Withmare spangle and sass thanthe Severtesand
Esghties combined, roch duo Desp Vally thek eotheng of
teaming rsetalic bunedos with wullet hardos, crop tops
and saacer si2ed eyewnar “Wsallabout glamonr and
having hum.” says Lindsey Troy whose passion for freging
and Hawasan muumuns s matched by bandmate Jle
Edwards intrue LA style, the Angelencs met ot ainitting
chib but soon abandoned their crochet hooks dor a geitar
ard deumatchs - they descrbe ther sound  hesvy
blues-based rock n'roll, inspred by Hendri, Black
Sabbiath ared Hole * Lvten o2 Lor thoir baldyy arthems
ond Bartee-gone-bad humour at a levsval near you

Jubic wears bra, 1468 Moadham Kirchbh . Semglmacs,
L2227, Toms Fomd, Nevhlaon, 215, Maisom Martin

Marghoba, Ly woars ssnghoes, $227, Tom Fond

ol fromm 4ANS, Adeline Cachoun. o Frencholagic.omm

HEO WENNER
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WARPAINT

“Ieould heppily woar thiz deaa for ever more,”
says Warpants £y Kok, loatng wond e
st Holywood smirrmirg poel r o Vcdor ata
gown ' The group ttyle nmcre ol amontaity than
aloch” shorays of Werpent's dl-lok sesthetc
plavd shurts, lea dresses and lots and iots o denm
“Eclecticnm i thecorsmon thraad” Aot 1o
orebare on asiramer ol et vai bo proencie ther
epotyrous second album - *It's 2 Jay-Z and Drk
Sv.‘"#'”f”u)r math \4‘. - ‘.kl', ve sivo bourd
tirne 10 star 1 8 docurentary about rie on towr
The gels have bacome sartori ol magiees onthe
road experts nansichegup grest rrtage nds
o fea markats everywhera from Egypt to
lshsrdsd Inlesviews Aimée Farrell
€ Sunclone toe v ot The oose v devsa, 46075,
Fodwrto Canalll Semnghones 31004, Ihndow &
Caabdana il Nanghes Mt Ring 355, Thewans
Sabvo. Bandly woars drem, £ 10 SO8, Combode,
O, Bodh Roberuo Cavalll, Senglasses, s 159,
Sedot Lavccat by Lol Simane. Heneciet. S 4028,
Lanka of Loadon. Jopn Loe woars dress, from
LT85 Marc Facode Serglowes X1INY. Sainne
Towsrn w1 1L S8 oane. $tedle wusrs divan,
STAT10 Rt Ul Tromaens, SET5 Gaadd,
Seadlibmn, froon 1O Giveachy by Riovank.
Thacl, Browosdor, €179 Ma-Yoon Lov, st Jonepls,
Witk thanks 1o Sorcrns Abbott. Hlanos Tasss
wead thie Beverty Lawnd Hotel Califirnda ;
For ituncliisne, all pragvn. mov Vodnd Iformeationr |-

THEOMWENNER
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GIRLS

THE POWER OF
CONTENT




FTHE LADY ISANVAMP
LV DIOR, RAF SIMONS'S
SERIESOFGOLIDEN
VMECQUARD FROCKES
CANFLIPTOFEISTY
INSELCONDS
Catherine wean bang
str gl ss jacygunnd bty
drose €12 500, Dhor. Ben. 550, 4
LAty Agent Prosocstoss,
Crnndised-sils or boop corvings,
froes ANS cnch. Marta lllack
Dreshic woars straphos
Jocguand tusde, £.2.0850, INor
Fen A 245 \gowt Prosaevateur,
Lagings, S M, Armerivan
parv ] Faosthor qomirts,
L1, Terry de Hanvilband
Socks, LSO Topshop,
Far cnfis, from 308 onch
I heeras Sabwy Codd natl reeg
00, AN s Selfridees
Oridid-sehor rimg,
frows S55. Moaris Bac
Lrssour riags, froa L2607
cach. Vichl Sarge.
Hakw S Mabke e
Sally Beanka. Prodection
Prosde 1Mems ( vrtand
COmmeTVepeosdes thon oo |
Modebs: Cathorine MceNal
sond Dvshe Barnctte

sood-time

GIRLS

Gold, ghtter, glamour = spring’s party looks
will take yvou from after hours through to the
small hours. Stvling by Lucinda Chambers.
"hotographs by Vincent van de Wingaard




LIPSERVICE:HEDI
SLIMANE MAY HAVE
REVISEDYVYES SAIN'
LAURENT™S RIVE GAUCHI
SEVENTIES LIP PRINT
BUTHIS THINKING IS LESS
LEFTBANK MORE LA
Cathe ine wears sequine d top

LA MMES, Salot Lacrent by Heds
Shuuasw . Sequined sromsers, Y955
Aahinh, 2t Bromnie Nose ring,
L1220 Noss chain X105, Both
Movria Tash Silver car culf, £33
Thosias Sobe. Swosrovalel-crystal
carcudl X244 Cak Low ot
Shapbep com, Oxidisad sliver
arsaoes riogs, from $220 each
Giodd-plased ring. freem £45 A0
Moria Back. Yellow cryvtal ring,
LA80. Eabret. Dea koo woswrs armsosr
rings, from L3510 each, Vick! Sourge

VINCENT VAN DE WINGAARD
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/ E IS MUCH IIMENI
7 WG I \SON
LA R \SAYS I LUINE
I . WO
g Top, t t ! bt
Y th Mas ]
. Bea 815 Ichorts
F LASOL Repons
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YVINCEST VAN DE WUNGAARD




DIREC

TORSCUT SHORT AND
NOTSOSWER L WHENTTOOMESTO

ALLAR T HEDONISTICGLAMOL R
OMPORD HASYOUR BACK
Easdeoidered minsdrosscs with talle overin

$ 12450 emch

Tomn Ford. Socde shows
S0 esnch. Sergio Rossi. Legings. as ooy

Fow stocdidats. all pages. woe Vo Information

VINCENT VAN DE WHNGAARD



DONATELLAVERSACE
MAKESADEVILISH
COMEBINATION OoUT

OF MULTIPLESTRAPS
AND CHAINMAILL

Haltta bandogle drass, X1.5040
Verace. Bea, $245, Adenit
Provecwess. Loather md

¢ hakarnadl chatch, $55
Jeuiny Choo . Sesdded car cuff
with chain, £4, Adoming Ava.
Heauty nite: make 2 bold
after-hosey staternent with

an exagoratod foline eye. L
YSLShocking Fale Lash Eifcct
Eyeliner, £24 forafick that
will last loto the moming aler




MADUAPMAYRE BUTNOONE
CANDENY THEYOU'THFLUL,
ALLUREOF ASEQLUINED IMKET,
HEATUPAND RA-RASKIRT
Jackot. 1,000 Jahibh, at Feowne Ba, 8244
Spander bl 2245 Both Adeut Freavcatour
Ledtinge ax buture. Viatage petticoas, £ 40,
Hodeit. Clurch, Y395 Loather shges 2475
Iipdepry Lh
thor dd and st cand eard
Noor Poevw at Bevanie Rag, modol s iran

VINCENT VAN DE WEIANGAAKD

ABOYISHUP-DOBEATTIFULLY JUNTAPOSES THE FEMININE ALLURE Ol
AAMOROUS DRESSES SLICK BV EWITHREDREN TEXTUREWATERWAN 012
Mvoguuand decan 22010, Guook Bea, £20, Topabop. Malti-row car cof from £..150
Mudti-band risgs, froe 1950 AN Beposet Onidbed-stlver chiain car catte frven $41 cach
Marta Black Black-and whine-dameadoar oull, Sroms $4 890 AS2Y Nal ringde trean S0 cach
FINIE o Scliridden. Onidee datlver nag, trom 62, Mot Black
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19 YEARS OF DIGITAL EXPERIENCE

?(c)mg STHED ZIAD
LI VOGLUE VLI VOGUE
Traveller GLAMOUR srioes YO0 e oy

GQ
allire

C() ( )églc marieclaire

lastminute.com
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201,077

193,539 4%

19906 2015
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Rame, diced and spiioed - discocer the new warys o wear destn

50,000,000
B Unique users

B Page impressions

37,500,000
3,000,000

2,250,000

25,000,000
1,500,000

12,500,000
/50,000

2008 2009 2010 2011
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Source: Google Analytics
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Upscale brands are
now embracing the

website...



VOGLE

NEWS

reading now
Project X: | Cant
Sing Comes To
London

DA 4 MAR

= & B

Modern

Oy I WM impact with
L

BEHAVIOUR rarm setioe ourrvas coassed

Project X: I Can"f Sing Comes To
London

Jo Ellison 15N W Tonet &

{3 - Harry Hill and company are making a song and dance about Simon Cowell

1N

Co N - Jo Ellison takes a first look in the April issue of Vogue. Read the piece in full
~ here

"~ - THAT the sensationally popular TV talent show that makes superstars of
4 ’ schoolgirls and sales assistants should be the basis for a major new musical is

probahly a sienifier. for some. that British culture has entered the first stage

VOGLE

FASHION TRENDS
" reading now
ﬂ Word Up

IMER 201

IN a season bursting with street flavour and sportswear styling. it comes
as no surprise to see logo tees and shouty slogans hitting the mainstream.
Word to the wise: leave head-to-toe lettering to billboards and body art; a

single, subtle message whispers good taste now.

“Wear your thoughts on your sleeve,” says Vogue contributing editor Calgar
Avansino. “Not since the logo-laden Eighties have we seen so much
typography.”

See what the designers had to say about it here.
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