New Eason Brand and Marketing Campaign
Get Into … the launch campaign from Monday April 11th
This Monday sees the launch of our new Brand Campaign, Whatever You’re Into, Get Into Eason. This exciting new departure for us comes after a period of customer research and new creative thinking. For the first time we have a Brand position that celebrates the diverse interests of our customers and clearly communicates that Eason has something for everyone.

To highlight this important change of gear around the communication about our brand we are delighted to announce a host of high profile launch activity and ask everyone to get involved in raising awareness.
What to Expect
A Major National Radio Campaign

From Monday for the first time our advertising will feature before during and after key trading seasons.  A heavyweight presence on Radio will allow us to focus on both Brand building AND tactical promotions.

The initial phase of over 700 slots will create a buzz of interest and awareness in the new brand campaign line.
From Monday morning for five out of the next seven weeks, two 30 second commercials will air across all major national and key regional stations.

The adverts will introduce two very different characters who are both into Eason’s range of product. You can listen to the Housepainter and Beekeeper by clicking on the attached recordings.
An exciting new Online Campaign
Another exciting new marketing activity will be our online advertising banner campaign. Tens of thousands of web surfers will catch our Viking storyboard over the next few weeks on some of Ireland’s most visited websites like Irish Times, RTE, Hotpress to name a few.
We’d love to know what you think so why not check out the attached sample. http://breakthroughbehaviourchangingideas.com/testing/eason/150926/150926_Eason_online_300x250.html
 A first Brand POS Store Campaign
The new brand campaign really comes to life in-store from Monday when our family of Brand characters take their positions in prominent Eason Window sites across Ireland. We can’t wait to see photographs of this campaign from you in the days ahead. Don’t forget that this is an important first chance to engage with customers and to reinforce the wider media campaign message.
Getting Into people’s heads – media sponsorship
The new Eason ‘Whatever You’re Into, Get into Eason’ line is rich with potential.  There is plenty of scope for creative and fun ideas.

The fun starts on April 11th with Ian Dempsey’s hugely popular breakfast show on Today FM. Try and listen in any day next week while Ian asks two people who are seriously ‘into’ their hobby to compete for Eason gift cards and Sony E-Readers. There will also be a hilarious gift grub quiz on books to add to the entertainment.
Please let us know if you or any of your customers have a comment on the show.

Launch Stunt O’C Street

Building on the Eason brand’s sense of fun and the need for consumer engagement, we are going to mark the change in our communication message with a huge building banner attached to our iconic Eason O’Connell Street store.
The banner will simply state our new campaign line alongside one of the Eason brand characters and should grab the attention of thousands of pedestrians passing by.

You can see below, it’s been a while since the last character; Roy (Into football) adorned the building.

This banner will be erected several days into our campaign launch period.
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Social Media Competweetion
Attention all Eason social media junkies.
We are going to ramp up our activity on Twitter with support from the Eason Book club from April 11th.

From April 11th for 5 days, the theme will be Whatever You’re into….
Keep an eye out each day for consumer competitions and direct engagement with thousands of followers as we ask them all about the new campaign…and about themselves.

The social media campaign will promote a greater understanding of the new brand position.
P.R and Press
Finally, keep an eye out in local and national press for some positive news about our new brand strategy. News desks will be receiving photographs and a press release about the launch and there will be at least one guaranteed piece in the Sunday Business Post. We’d like to know if you pick up on any brand campaign stories over the coming weeks.
Coming Soon….
We will be in touch soon to tell you about our exciting new sponsorship activity which is launching at the end of this month.
